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Define Your Message
1. What is your genre?

2. Who is your target audience?

3. What is your book about?

4. What makes your book unique?

5. What will the reader get out of the experience?

Write a single sentence short response for each of the above questions

Create an elevator pitch or three to five sentences that encapsulate the above.

When you are asked about your book, you should be able to provide a succinct and interesting summary
of your work. This summary may be used in your marketing materials. The summary may be used as an
introduction at readings and book signings. Your message may appear on your web site, on postcards, or
in correspondence. Prepare your message carefully, as it may be the one and only opportunity for you to
sell your book to a temporarily captive audience.

Answer the five questions to define your message, then combine and consolidate your thoughts using as
few words as possible. Create a short and compelling message.

Once you are satisfied with your message, select another possible target audience and adjust your
message accordingly. It is very common to have several messages to accommodate a variety of target
audiences. Remember that the compelling message is not limited to what you think is important or
interesting about your book, but your message should reflect an understanding of what your readers
will get out of the experience.

It is important to return to this step every four months. The message
that you create before your book is released is based on your
personal passion and perception. Once your book is published and
you begin to collect reader response, you may discover important
perspectives of your work that you had not previously imagined.
When this happens, document the reader response and use this
feedback to create additional new messages about the book. Even the
most experienced and talented author may be surprised by the
observations and insights expressed by the audience. Readers are just
as likely to relate to the relevance of other readers, so embrace this
opportunity to define the value of your work.
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Create a Press Kit / Media Kit
Your press kit / media kit should contain the following essential elements. The information may be
provided in printed form, brochure, on CD, or other electronic media. Regardless of the format with
which it is delivered, you should have copies available and updated quarterly to send on demand.

o Title

o Author Name(s)

o Cover (Picture of the Cover of your Book)

o ISBN Number(s)

o Date Published & Publisher

o Suggested Retail Price

o Where it can be purchased

o Book Web Site / URL

o The Hook

o Book Summary / Overview

o Your Platform (Your Message)

o List of Awards and Accolades

o Author BIO and Picture

o Statistics and Interesting Facts relevant to the book, author, or genre

o Upcoming and recent events, special appearances, and announcements

o Crystallize your message and deliver it (even when you are not present)

o Sample Questions with Sample Answers (that could be discussed in an interview)

o Reader Response, Endorsements, and Testimonials (with names and titles / relevance)

+ Cover Letter

Develop a comprehensive press kit / media kit with cover letter. The cover letter can be customized
to address specific opportunities including, but not limited to, coordinating book signings, radio and
television interviews, appearances, speaking engagements, and special events. The media kit is an
excellent supplement when submitting your book for review, as it may assist editors in crafting
interesting observations that are relevant to the facts that surround your book.
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Twelve Month Marketing Plan
o Create a detailed vision of your success

o Create a twelve month marketing plan with continuous messaging

o “Make a Plan” means make a schedule

o Host a Launch Party

o Friends, family, and coworkers – spread the message

o Collect Testimonials and Endorsements

o Create Press Releases (PR)

o Target specific audiences

Create a detailed vision and definition of your success. What will you do when you achieve your goals?
What will you be wearing, driving, saying, and doing? Write down five very specific and tangible
measures of your personal success. Place this list someplace that you can see it every day.

Make a list for the next twelve months. Create a theme for each month. Your themes may build on a
common message or change slightly to accommodate seasons, holidays, or special events. Prepare a
siege of communications. Marketing is only effective if it is consistent and repeated. If you are not
committed to a plan of continuous communication, then do not even bother to begin. If you truly want
to achieve your goals, you must be diligent and consistent. Update your twelve month strategy
quarterly, so you are always preparing in advance and adjusting periodically as necessary.

Host a launch party for your friends, family, coworkers, and community. You did something very special
by expressing yourself in literature. Celebrate your accomplishments and invite others to join you.

Collect testimonials, endorsements, and reader response. Use the feedback to create a series of Press
Releases. Always ask for permission before publishing a quote or testimonial. When quoting a source for
an endorsement, include a short paragraph to explain the relevance and credibility of the source. If you
write something favorable and interesting about the individuals who endorse your work, you are not
only returning a kindness, but you are also encouraging other individuals to gain similar recognition by
endorsing your book.

If you receive awards, accolades, or schedule an event, announce it in a press release. There are many
FREE services available online to post your press releases. If your press release is newsworthy and
interesting, it may be picked up by various news outlets, RSS feeds, Yahoo, or Google search engines.
Share your press releases with local media and news.

Use social media services like LinkedIn to request testimonials. It makes it easy to request and respond,
and it creates an immediate public record to substantiate the source of the endorsement.
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Public Appearances
o Libraries

o Schools

o Book Stores

o Coffee Shops

o Church

o Groups

o Speaking Engagements

If you are a charismatic, interesting, or even mildly amusing individual who does not mind public
speaking, then you might find success in personal appearances. Personal appearances often result in
book sales, although success may be limited by the size of your audience. Just like your twelve month
marketing plan, the effectiveness of growing a foundation of fans is dependent upon your commitment
for continuous and repeated effort.

Audiences like to buy copies of books autographed by the author. It is especially effective if the event
includes a reading or special appearance by the author. When signing books take the time to personalize
a short message to the recipient, and remember to ask if there is anyone else that they would like to
give an autographed copy as a special gift. After all, you are trying to promote your book, right?

Prepare your press kit and personalized cover letter when you visit the local library, schools, book
stores, coffee shops, and groups to offer your services. Being prepared with your media kit
demonstrates your professionalism, and your willingness to promote the organization that you are
approaching. This is a two way street. If the organization agrees to allow you to conduct a reading or
book signing, then you have a responsibility to promote the organization as well as the event.

Whenever possible, plan your book signing events, readings, speaking engagements, or special
appearances at least one to two months in advance. Newspapers and local media typically prefer to
have calendar events and announcements at least 30 days prior to the event date. If you want your
special event to be properly publicized and noticed, plan it in advance for maximum exposure.

For added benefit, coordinate personal appearances in conjunction with other authors or participants.
There is absolutely nothing wrong with sharing the spotlight. On the contrary, the greater the number of
individuals participating and promoting the event, the greater the opportunity of exposure for everyone
involved. You each benefit from the community of the others, so expand your impact by expanding your
circles of influence, and share the spotlight whenever possible.

Many schools are very appreciative authors promoting literature. Few things in life are as rewarding as
dedicating a little of your time to the local school. It is a great way to get involved in your community.
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Greater Los Angeles Writers Society

www.glaws.org
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Internet & Email
o Email Signature

o Email Newsletters

o Web Site

o BLOG

o Article Boards

o Other Authors (web sites, referrals, etc)

o Sample Chapter

o e-Books

o AuthorStream Presentations

Begin with the simple, inexpensive, and obvious opportunity to promote your book with all of your
communications. Modify your email signature to include a reference to your book and a link to your
book web site or information. For example:

John Mehrmann
Author of “The Trusted Advocate: Accelerate Success with Authenticity and Integrity”

Create and distribute a monthly newsletter. Constant Contact is inexpensive email distribution software,
but you can communicate on a budget by creating a group in your email service and sending an email
newsletter to the individuals in your group. The advantage of structured email distribution software is
compliance with CANSPAM regulations. Email newsletters must include an option for participants to opt
out of future communications, must include the name and address of the sender, and must be clearly
identified as potential spam. Even though your newsletter may contain interesting and entertaining
information, and even though you might not be selling or soliciting in your email, regulations may apply.
Follow the appropriate regulations and maintain continuous communications with your community.

Create a web site for your book. Use the site to broadcast your message, post a schedule of events or
appearances, and offer the ability to purchase your book online. Quote endorsements, testimonials, and
reader response. Post awards, accolades, and reviews of your book. Publish copies of articles,
newsletters, and links to other sites that contain works by the author. Use the web site to create a
chronological list of press releases and announcements pertaining to your book. Post a sample chapter
or section from the book on your web site. Include links to other relevant sites, books, and authors. Ask
for reciprocal links from other relevant web sites.
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Whether you have a web site or not, you should create a BLOG to share comments, articles, copies of
press releases, and ongoing comments about your publication. Take advantage of FREE BLOG sites to
create and maintain your BLOG on a budget. To get the attention of search engines, it is necessary to
keep the BLOG site active with fresh postings at least once a week. The postings may be as simple as a
quote from a reader, a press release, or the musings of the author. If you do have a web site, the BLOG
site should reference the web site, and include links to other sites that promote or sell the book. BLOGS
are inexpensive, many of the services are free, and many blog sites actively feed search engines. It is
hard to find better exposure at a better price.

Article Boards and E-zines are online services that host original articles written by contributing authors.
Creating and publishing articles online is a great way to build credibility and demonstrate your writing
style. Articles can be on virtually any topic of interest to the author. To be most effective, articles should
be about topics that are relevant to the subject matter in the book, the genre, or the target audience.
For maximum meaningful exposure, articles can be posted as often as once a week, or once a month.
Articles should be original works by the author, and typically are 600 to 1,200 words. Include a reference
to the book and your web site in the author BIO area with each article. Like the BLOG services, many of
the article boards will accept and post your original articles for FREE.

Create a Blog with your online profile and book information, and update it weekly. Participate in
networking groups and coordinate with other authors to share exposure and expand mutual spheres of
influence. Links between sites have greater value and search engine ratings if the sites have greater
relevance. Using relevant keywords and increasing the number of links to similar sites will raise your
status with search engines. Link to other authors, especially authors in a similar genre or topic,
maximizes the exposure and the value of the links. Introducing your site visitors to other authors is a gift
that you give to your loyal fans, builds your credibility, and can help promote both authors. As more
authors contribute to the networking together, the exposure and promotion will grow exponentially.

E-books are a powerful way to build your audience and create greater credibility as an author. E-books
are longer than an article, and may actually be created by combining numerous articles. E-books are
typically shorter than a novel, generally between twenty and forty pages in length. Several sites publish
and promote e-books FREE of charge. Amazon also provides a service for authors to self-publish e-books
online. The process for publishing an e-book is relatively simple, and usually begins with a standard work
processor and a few good ideas. A draft can be created in Microsoft WORD ® or similar word processor,
exported to the appropriate electronic format, and published almost immediately. Be sure to include an
author BIO with references to other published works in every new e-book that you create.

AuthorStream® is one of many sites that provide FREE services for easily uploading and sharing Power
Point Presentations. Create a Power Point presentation that pertains to your book. The presentation
could encompass a storyline, an introduction to your plot, or a summary of pertinent observations in
your book. Whatever you choose to create in your presentation should be a teaser to the full plot or
revelations available to the reader in your literature. Include your author BIO, Cover art, a short
description of the book, and a reference to your web site, blog site, or places to purchase your book.
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MP3 Audio files are easy to create, load, and distribute. Several sound recording devices have the option
to record in MP3 format. If you do not have a sound recording device, you might invest in a microphone
and software for your computer. You can record an interview, record yourself reading a chapter, or talk
about the book. In any case, once you have the recording complete, you can load the MP3 file to your
own web site, or load it to many applicable sites that host MP3 files for entertainment. By submitting
your audio file to one of these sites, you make your recording accessible to the masses. The important
thing is always to make your recording interesting.

There are several social media networking sites, including, but not limited to, MySpace, Face Book, and
LinkedIn. These are just a few of the currently most common web sites for creating a personal profile,
establishing connections, and making introductions online. Take advantage of social networking to tell
your story, and to empower other people to tell your story for you.

My Space and Face Book are easy to use, easy to create a personal profile, and start inviting friends.
Take a little time to write about yourself, about your book(s), and about your personal interests. Share
images / photos, songs, and hobbies on your profile. Many people find it easier to remember a face or a
picture than a typed name on the web site. Use images to express yourself. By including hobbies, songs,
and other personal preferences, you increase the likelihood of networking with other individuals who
have similar interests. If you like the same songs, same kinds of books, or have similar hobbies, then
there is a good chance that you might like the same books, namely yours. Promote your book shameless
on your site. After all, it is a symbol of your creativity and dedication, and you are a symbol of it.

MySpace and Face Book cater to socializing the online experience. LinkedIn caters more to professional
networking and connections. You can set up your profile on all of the social networking sites. There is no
reason to exclude any of them. However, if you do not have the time to carefully cultivate all of these
sites, and then choose wisely which one(s) you want to nurture. Social networking sites are like little
online gardens that need periodic attention, periodic feeding, and occasionally some pruning as well.

LinkedIn provides access to many utilities that you can use to promote your book. Once your profile is
established with work history and other employment references, you can become more creative. You
can enter your career as an author for the book that you produced. There is a simple utility that enables
you to request endorsements and testimonials. Simply associate requests for testimonials with your
career as author of your book. As each new testimonial arrives, you have the option to keep it and post
it to your site, or to send it back. As you release and post each new testimonial, your endorsements will
continue to grow. It is a public forum, which makes it easy for you to share the voice of your readers.

LinkedIn offers the ability to join and create groups. Join groups like Bibliophile, or groups that have
similar interests to your own. You can make introductions and inform others about your book. When
other visitors preview your profile, they will see that you are an author, with whatever book and cover
art image that you have selected to display. Create a group for your book, and invite others to join!

Join the Trusted Advocate Network on LinkedIn
http://www.linkedin.com/e/gis/83826/03792148A71A
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Cards and Keepsakes
o Business Cards

o Brochure

o Bookmarks

o Postcards

o Pens (especially good for signing)

o Flyers

o Placards

o Signage

o Keepsakes with your Logo

o Holiday Cards (send them early this year)

Professional business cards are relatively inexpensive and can convey a powerful lasting message in a
small package. If you print business cards, you should always have them available and be prepared to
hand them out like candy. Ideally, a business card should include a copy of the book cover artwork for
immediate recognition. People will remember your book cover, and it makes it easier for them to
confirm that they have found the right book when they search for it later.

Your business cards should also contain the title of the book, and the URL to your web site or Blog. It
may also be appropriate to include contact information for the author or for the author’s business if the
business is somehow associated with the publication. Business cards may also include a reference to
places to purchase the book, like Amazon, Barnes & Noble, Borders, online sites or bookstores. Some
authors include the printed book marketing text from the insert or back cover as a message on the back
of the business card. If the insert or back cover text is too long, it may be appropriate to include a short
“hook” to interest the recipient of the business card to search for the book later.

A business card is highly effective because so many people collect business cards, or will at least keep
the card with them for future reference. This provides the author with many opportunities to promote
the book, as the recipient of the card will think about the book, or think about purchasing a copy of the
book, every time that they see the card. If the recipient does not keep the card, there is also an
opportunity that the recipient might give your card away to someone else who may appreciate your
work (someone that you have never even met). Your business card is also a en excellent greeting and
demonstration that you are an author, which can be useful in conversations and receptions.
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Brochures convey a very professional representation of your book and are excellent promotional
materials. Brochures provide an opportunity for providing additional information and a more extensive
message. Brochures should include a copy of the book cover art, and often include a picture of the
author with the author biography. Author information enables the recipient to associate a personal
connection with the author. The brochure should also include contact information, address, phone,
email, web site or Blog URL, and places to purchase the book as a single or bulk discount purchase. The
brochure often includes the back cover or insert marketing text, and specific compelling details about
the book. The typical brochure is an 8.5x11 page tri-folded to fit easily into a standard envelope. Using a
tri-folded brochure makes it easy to include in a media kit, hand out in person, or distribute by mail.
Brochures should also be formatted to share in electronic file attachments, like an Adobe Acrobat PDF
file, to attach and send by email. Brochures can be created in WORD ® and word processor software, but
the PDF converter software is sold separately.

Flyers are a one page, one sided version of the brochure. Unlike a brochure that is printed on both sides,
the flyer is typically a more concise introduction to the book, but should also include the cover image,
picture of the author with biography, and pertinent information. Flyers are typically 8.5 x 11

Many authors, libraries, and bookstores like the idea of printing bookmarks to promote the book. It is
logical to provide a bookmark as marketing material for a book, and to give out bookmarks to readers.
However, before embarking on this small investment, make sure that you have permission from local
libraries, schools, bookstores, coffee shops, or places that you would like to distribute the bookmarks.
Avoid the investment unless you have placement to distribute it. Bookmarks can also be mailed.

Postcards are excellent for mailing your book cover and message to a wide geographic market.
Postcards are easy to order and send by direct mail. Before investing in postcards, make sure that you
have a list of specifically targeted audience and addresses. The most effective sites allow you to upload
your list and mail direct from the printing source. This reduces your mailing costs, but it means that you
have to be prepared in advance with your contact names. Be sure to include your own name in the list
of contacts, so you can receive a copy of your postcard. Getting your own copy is a way to assure that
the mailing occurred as scheduled, and gives you the opportunity to see what everyone else receives.

A personal favorite gift is the engraved pen. This promotional scheme is more expensive than business
cards, bookmarks, or postcards. However, ordering engraved pens with your book name and web site
URL is a special gift. You can use the pen to autograph the book, and then give the pen as a
complimentary gift to the person who purchased the personally autographed copy. This gives the pen
special meaning. As the recipient carries the pen and uses it, the proud owner has an interesting story to
tell about how this pen was used to autograph a personal copy of a very special book. This little
investment is an amazing conversation starter for the owner of the pen, and is viral marketing as they
tell other people the story, and tell other people about your book.

Pens make a very nice keepsake, especially when engraved with your book title and web site URL. Other
keepsakes may also make an impression. Key-chains, coffee mugs, stress balls, printed post-it notes,
pocket calendars, or other keepsakes may be appropriate based on your target audience and budget.
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Placards and signage are appropriate if you are scheduled for book signings, appearances, readings, or
speaking engagements. Before investing in placards or large signs, check with the venue moderators to
assure that signs are appropriate and allowed. It would be a waste of money to invest in signs that you
cannot use. If the venue does support and allow signs, make the signage specifically about the book and
the author. Do not include any venue or event specific information on your signs. If your signage is
generically about the book and author, then you will be able to use the signs and placards again
repeatedly. If appropriate, a supplemental sign or sticker may highlight the specific venue or event.
STAPLES, Office Depot, and specialty print stores often offer special services for large printing.

Another option for signage on a budget is to purchase a sign holder from an office supply store. These
sign holders typically contain a 5 x 6 or 8.5 x 11 standard print size document. This enables you to print
your customized signage on a regular sheet of paper, and then insert it into a sign holder for the event.
These signs are not as large as the window placards or backdrops, but these are effective signs to place
on table tops, countertops, and strategic locations for your audience.

Greetings! Don’t forget the holidays! The holidays offer a
fantastic opportunity for you to promote your book and to send
your seasonal greetings at the same time. If you are planning to
send holiday greeting cards, forgo the reindeer, the jolly man in
the red suit, and the generic greeting images this year. Some
people send greeting cards with pictures of the family. This is
your year to send greeting cards with a picture of your book, or
maybe your family holding a copy of the book, or a seasons
greeting message from a character in your book. If your chosen
genre is science fiction, then send a science fiction seasons
greeting. If your genre is romance, then you should be planning
now for Valentine’s Day. If your genre is horror, then you should
be the first to send out seasonal greetings for Halloween.
Everyone appreciate receiving a unique personalized greeting
card in the mail. Stay connected with friends, family, and
prospects by reaching out with your own special greeting,
inspirational or motivational message, or creative cover art. Like

the postcards, search for a web service that allows you to create your own card, upload a list of
contacts, and provides the printing and mailing for you. Remember to add your own contact name to
the list to confirm distribution and quality of the cards.

Electronic greeting cards are another way to share your personal greeting, and may contain a short
inspirational message, character quote, or thoughts from your book. Electronic greeting cards are easy
to create and distribute, and they are free. Printed and mailed greeting cards are a small investment, but
typically remain on a countertop, desktop, or fireplace mantel for an extended period of time. Greeting
cards are constant reminder of your thoughtfulness, and your book.
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Amazon
o Rate this Item

o Customer Reviews

o Search Inside the Book

o Kindle (e-book reader)

o Tags (Customers Associate with this Product)

o Start a Discussion

o Listmania

o Build an e-commerce site

o Self-publish with Amazon

o Promote with other authors!

Getting your book on Amazon is only the beginning. Make your book easy to find, even if it is only found
accidentally. By getting your book on more lists it is more likely to be discovered and viewed. By
increasing the number of positive reviews, it appears more compelling to anyone who does discover it.

When your book is on Amazon, click on the link to the book and look for “Rate this item”. Don’t be shy,
rate your own book. Furthermore, don’t be shy about asking other people to rate your book. The more
positive ratings that you receive, the more compelling it is to other individuals browsing the site. Ask for
customer reviews and positive feedback to create even greater credibility.

Submit a printed hardcover copy of your book to Amazon for the “Search inside the Book” feature. This
feature provides a pop-up contents, sample from a chapter, and important details about the contents of
your book. Not only is this more enticing for browsing consumers, but the additional textual information
is very important for search engines. Your book just became easier to find.

On the site that shows your book information, look for “Tag this product”, and click on as many tags as
may apply for your publication. There are hundreds of tags already in use. You can use existing tags, and
create new ones of your own, like a tag for the name of the author. Ask friends, family, and networking
authors to look-up your book and tag it. Having more people tag your book improves the rating.

Start a discussion about your book, or about the topics covered in your book. Invite others to participate
in the discussion. Create a list of similar publications and bet-selling authors with listmania. Add your
book and name to the list of authors that you would like to emulate.

You can build an e-commerce site with Amazon, publish your own works, and promote your book.
Furthermore, invite other authors to participate in reciprocal endorsements and reviews.
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Sell your book!
o E-Bay

o PayPal

o Sell autographed copies of your book!

o Contests / Drawings

Have online sales, e-bay, and Internet sales changed brand loyalty?

If you have a web site for your book, you should have a link to sell copies of your book online. Offer the
visitors to your web site instant gratification and a simple option to purchase your book. Post periodic
drawings to generate interest and visitors, but be aware of state regulations regarding contests.

Even if you do not have a web site for your book,
you can establish an account with e-bay to start
selling copies of your book today! Create a Pay Pal
account to sell copies of your book on e-bay, or from
your web site. Using Pay Pal makes it easy,
convenient, and safe for you to conduct financial
transactions on the Internet.

Use your book web site, your personal web site, or
e-Bay to sell autographed copies of your book. This
adds a little extra added value for your site visitors.
You may even consider offering inexpensive
promotional materials to supplement the added
value of your special offers. For example, if you have
an engraved pen with the title or logo of your book,
you can use this to autograph a copy of your book
and include it with the sale as an added bonus.

When selling your literature online, be very clear
about return policies and shipping charges.

If possible, make your book available for sale on
Amazon, and make it available for Kindle.
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Self-Publishing Books is an underreported, fast growing market.

Book Sales May be Much Greater than Previously Thought

The Book Industry Study Group has issued a report that shows book sales have been seriously underreported. The
study, “Under the Radar,” says that approximately 63,000 publishers with annual sales of less than $50 million
generate aggregate sales of $14.2 billion.

Jeff Abraham, executive director of BISG, says that while some of that revenue is represented in current industry
sales estimates, which puts revenue at between $23.7 billion and $28.5 billion—a significant portion of the
revenue is not. Abraham says the discrepancy between the findings of “Under the Radar” and historical industry
measurements is that the study tracked sales from companies whose main business is outside of book publishing.
The study also found that the majority of sales made by midsized and smaller publishers are made outside of
traditional bookselling channels such as non-book wholesalers who serve outlets such as sporting goods stores.

6 large publishers (in New York)
3-400 medium-sized publishers
86,000 small/self-publishers

The six U.S. conglomerate publishers are
1. Random House, Inc.
2. Penguin Putnam Inc.
3. HarperCollins
4. Holtzbrinck Publishing Holding
5. Time Warner
6. Simon & Schuster, Inc.
Four are foreign owned

Quantity of Publishers by Year

1947: 357 publishers
1973: 3,000 publishers
1980: 12,000 Publishers. The New York Times, February 23, 1981.
1994: 52,847 publishers. Books in Print
2003: 73,000 (plus those who publish POD/Dot Com publishers; they use the publisher's ISBN block.)
2004: 85,000 publishers
--PWDaily http://www.publishersweekly.com/PWdaily/CA510344.html

California is home to 16,787 publishers, far more than any other state and more than double the 7,371 located in
New York State. --R.R. Bowker, May 27, 2004

Some 30 percent of the 200,000 new titles printed last year were printed in quantities of less than 100 units.
That's 60,000 titles --Noel Ward, OnDemandJournal.com, July 2006

The large publishing houses spend significant advertising dollars to support bookstore sales. Most bookstores only
support those titles that have a return policy, so they can return unsold books. Even if an author pays to secure a
lenient return policy and successfully promotes a book in a single bookstore location, it does not assure national
adoption of the book. For national chains, the majority of the selection is dictated by contracts with the big
publishing houses. Less than 2% of the books in the stores are at the discretion of the bookstore manager / buyer,
and it is virtually impossible to reach all of these individuals with a compelling reason to stock your book. The best
investment for a self-published author is Internet marketing, online sales, electronic books for download, and links
to purchase online.
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Site Seeing & Reference Materials:
How to Write a Press Release:

http://www.executiveblueprints.com/tips/080712_howtowritepr.htm

Free Press Release Sites (at time of this writing)

http://www.prlog.org/

http://www.free-press-release.com/

http://www.newswiretoday.com/

http://pressexposure.com/

http://www.pr.com/

Create Your Free BLOG

https://www.blogger.com/start

Post Your Ezine Free Articles

http://www.ezinearticles.com/?expert=John_Mehrmann

http://www.free-articles-zone.com/author/5362

http://www.articledashboard.com/myarticles/John-Mehrmann/15883

Social Media and Share your Message online

http://www.authorstream.com/

http://www.LinkedIn.com

http://www.myspace.com

http://www.facebook.com

Professional Online Printing for Business Cards, Bookmarks, Postcards, greeting cards, and more

http://www.overnightprints.com/

http://www.cardstore.com/

Create a Survey

http://www.surveymonkey.com/




